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COMPETITIVIDADE E CONCENTRACAO DA BALANGCA COMERCIAL DA
PARAIBA: UM ESTUDO PARA O PERIODO DE 2000 A 2017.
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RESUMO

A pesquisa tem como objetivo principal analisar o padrdo de comércio por
meio da competitividade das exportacdes e da concentracdo da pauta de exportacao
e importacao do estado da Paraiba no periodo de 2000 a 2017, bem como investigar
a intensidade de suas relacbes com seus parceiros comerciais. A metodologia
consistiu no célculo do Indice de Vantagem Comparativa (VCR) nas versdes
propostas por Balassa (1965, 1979) e Laursen (1998), da Taxa de Cobertura (TC),
do indice de Herfindall-Hirschmann (IHH) e do indice de Intensidade de Comércio
(IIC), com dados do comércio exterior disponibilizados pelo MDIC. Os resultados
obtidos para o célculo do VCR mostraram que a Paraiba apresentou ganhos de
vantagem comparativa nos produtos calcados, sucos, granito, peixes e alcool, que
também foram classificados como pontos fortes da economia paraibana. O grau de
concentracdo das pautas de exportacdo apontou que a pauta de exportacdo é
concentrada em poucos produtos. Em contrapartida, a pauta de importacdo €
bastante variada. Em termos de destino das exportacdes, observou-se que a relacao
comercial entre a Paraiba e a Franca vem aumentando no periodo analisado. J4, as
importacBes da Paraiba mostraram um crescimento na participacdo das relacdes
entre Paraiba e Argentina. O estado apresentou intensidade de comércio com os
Estados Unidos, a Franca, a Espanha, o Paraguai e Portugal nas exportacdes e com
os Estados Unidos, Alemanha, Itdlia, Franga, Espanha, Argentina, China e Uruguai
nas importacdes. Verificou-se também que as exportacbes paraibanas estdo
concentradas em poucas cidades e poucas empresas.
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COMPETITIVENESS AND CONCENTRATION OF THE PARAIBA COMMERCIAL
BALANCE: A STUDY FOR THE PERIOD 2000 TO 2017.

ABSTRACT

The main objective of the research is to analyze the pattern of trade through the
competitiveness of exports and the concentration of the export and import tariff of the
State of Paraiba from 2000 to 2017, as well as to investigate some characteristics of
its bilateral trade relations. The methodology consisted in calculating the
Comparative Advantage Index in the versions proposed by Balassa (1965, 1979) and
Laursen (1998), the Coverage Rate, the Herfindall-Hirschmann Index of bilateral
flows and the Trade Intensity Index, with foreign trade data made available by the
MDIC. The results obtained for the Comparative Advantage Index calculation showed
that Paraiba presented gains of comparative advantage in shoes, juice, granite, fish
and alcohol products, which were also classified as strengths of the Paraiba
economy. The degree of concentration of the export and import tariffs indicated that
the export tariff is concentrated. On the other hand, the import tariff is quite varied. In
terms of destination of exports, it was observed that the commercial relationship
between Paraiba and France has been increasing in the analyzed period. Already,
the imports from Paraiba showed an increase in the participation of the relations
between Paraiba and Argentina. The state showed intense trade with the United
States, France, Spain, Paraguay and Portugal in exports and with the United States,
Germany, Italy, France, Spain, Argentina, China and Uruguay on imports. It was also
verified that the exports of Paraiba are concentrated in few cities and in few
companies.
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